NF company marketing strategy research by 石勇
学校编码：10384 
学号：X2007155070
         
硕  士  学  位  论  文
         
NF公司市场营销策略研究
         
NF company marketing strategy research
         
石勇
         
指导教师：郭霖    
         
专业名称：工商管理硕士(MBA)
         














         





         
         
另外，该学位论文为(                  )课题(组)的研究成果
，获得(                    )课题(组)经费或实验室的资助，在(
          )实验室完成。(请在以上括号内填写课题或课题组负责人或
实验室名称，未有此项声明内容的，可以不作特别声明。)
         
         
         
声明人(签名)：
         
         














         







         
         
本学位论文属于：
         
         
(     )1.经厦门大学保密委员会审查核定的保密学位论文，于
年 月 日解密，解密后适用上述授权。
         
         
(     )2.不保密，适用上述授权。
         





         
         
         
声明人(签名)：
         
         














         

































         
         
China's electronic information industry of rapid development, the electronic
industry. In the electronic information industry development in the strategic
position of prominence. Electronic industry becomes the supporting information
industry structural adjustment, industry to upgrade, transform the mode of
development, realize the innovation of the key. NF is a company in the electronics
industry has certain well-known enterprises, the main products of flexible printed
circuit board ( FPC ), is the electronic industry is one of the important products, at
the same time, NF company in Fujian province is the professional production of
the product of the first enterprises. NF company will be how to deal with the
electronic information industry environment change brings opportunity and
challenge adequately, disentomb oneself advantage, make clear enterprise
positioning and direction of development, foster strengths and circumvent
weaknesses out can effectively promote the enterprises to speed up the
development of marketing strategy, resulting in fierce competition in the industry
talent showing itself, remain invincible, the question research it has the important
practical significance.
Based on the NF company marketing as the research object, the use of marketing
related theory knowledge for the company's marketing strategy research. In this
paper the author through market research, the NF company marketing present
situation analysis, combined with the enterprise development strategy, marketing
strategy of the related theoretical knowledge, from NF company's own
development and coping with the challenge from the point of view of complete
competition market, for NF company to develop effective marketing strategies and
measures.
Research thought that the NF company market positioning in a foreign or













customers, in product demand has certain technical difficulty of FPC products,
trends, Flex PCB, multilayer HDI board and other types of products, the main
competitors such as FPC manufacturing enterprises in scale. Through to the NF
Corporation marketing strategy research, analysis, development, for the
development of NF company has played a certain role, but also hope to the FPC
industry brings a little reference value.
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